
The Inside Edge
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Good morning, good afternoon and good evening and welcome to another edition of the Inside Edge.  As a subscriber to the Inside Edge, you know the power that one idea has to drive new profits into your business, regardless of what type of business you operate.  In this edition of the Inside Edge, we’re going to turn our attention to the second most widely used - and the most widely misunderstood and misused -  Internet tools. 



How to use the full 
power of the Search 
Engines to promote 

your business
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Although email is undoubtably the number one tool used and is known as the “killer” application of the Internet, the second most widely used tool is actually the one with the most power to wound – or heal – your business online. I’m talking, of course, about search engines, and the absolutely critical role they play in the success of your online business. 



If you build it, they won’t come
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Unlike the popular movie of the 1980’s, building a website is far from a guarantee of online business success. No matter how dynamic or innovative your new website might be, if no one can find it, you’re going to be stuck alone in your field of dreams.  

Many owners of existing websites first contact an Internet Consultant because their sites are not drawing the amount or kind of traffic they need to succeed. Ask nearly anyone who’s ever used a computer, or surfed the web, and they’ll tell you the best way to promote your business online is to “rank high in the search engines.”  And they’re right. 

According to recent surveys, there are more than 790 million searches being conducted through the major search engines each week.  That works out to about 10 searches per surfer.
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Ask these same people, however, how you achieve the top ten ranking that will make you visible to these searchers and you’re likely to hear a variety of very interesting, though not always accurate, suggestions.  Over the next XYZ minutes, we’re going to demystify the processes involved in optimizing and marketing your site through the search engines.  





Keywords

SEO

PPI

Key Words

SEM

PPC
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You’re going to learn: 

	How knowing the difference between Keywords and key words, Search Engine Optimization and Search Engine Marketing, and Pay Per Inclusion versus Pay Per Click will put you on the path to success.



Concentrate 
your efforts

to

Concentrate 
on profits
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	Before we’re done, we’re going to let your customers tell you themselves what you need to say on your website – and where you need to say it - to get them to come to you, and finally, 



Don’t overcook, 
or overlook, these keys
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	We’ll help you avoid some of the ranking suggestions you may have heard about that can actually get your site banned from the search engines. On the other hand, we’ll offer up a few proven design and copy suggestions your Internet Consultant routinely uses that can help you work around some of the technology restrictions search engines have to make sure they find, correctly store and display as much of your site as possible.



Search engines are not used 
to  search the Internet
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Before we can discuss the best ways to use the search engines, we need to define what they are and aren’t 

	First, when a potential customer conducts an online search using Google, or Yahoo, or Lycos, etc., they aren’t actually searching the web at all.  They are searching through a database of web site information collected by the owners of that search facility.  

		

	



Search Engines:
Use spiders to collect website data 
from the web

Search Directories: 
Use spiders and/or human editors to 
collect and classify data from the web

MetaSearch Engines:
Use spiders to collect data from other 
search engines and directories

Searchable Databases:
Use spiders and humans to collect  
searchable databases from individual 
websites
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Second, while I’m going to use the term search engine throughout this presentation, there are actually four different vehicles you can, and probably will use, at some time or another to find something on the Internet.  Search engines like Google, collect the information for their database using automated “spiders.”  Search directories, like Yahoo, add a human element to collection through the use of editors who catalogue and categorize their websites.  Metasearch engines, like Copernic, also use spiders, but they crawl through the databases of other search engines, skimming off the top to build a master list.  Finally, if a website includes a search function to allow visitors easier access to a collection of information that the website calls a database, then there is a growing chance that this database can be found on Google, Yahoo, or several emerging specialized search sites.   

	



Searcher queries using a word or phrase

That 
Key Word 
is weighed 

as 100 
relevant 

Keywords 
existing in the 
database are 
weighed by 
algorithms

Those sites containing keywords that score as a 
match are displayed from highest score to lowest
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For right now, it’s enough to understand that the basic function and goal of each of search facilities is the same.  A visitor sets the whole process in motion when they query the search database by entering a word or phrase they consider key to finding the information they need. Each search engine will apply its own mathematical rules, or algorithms, to determine which sites are the most likely to be relevant to the searcher’s request and in the end determine whether your site ranks in the top 10 of the search results. 

	 Search engine optimization, or SEO, is more science than art and refers to the process you can use to tip the algorithm balance in your favor.  It requires an understanding of the various factors that each search engine uses to compile their algorithms. There are a number of different tools and techniques that your Internet Consultant uses at this stage to help you identify and prioritize those factors that are the most crucial to your success.



Search Engine Optimization 
is the process that tips the 

balance
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The title and description you give to your page, the key words you suggest that searchers might use, and the ways and number of times you use these elements on your page are all factors used by the Search Engines.  So are the number and kind of websites that link to yours.  

Let’s say, for example, that your Internet Consultant’s research shows that a fairly large number of people are using two different key word phrases to search for products like yours that you never thought were that important. Together the two of you decide that your site rankings could be improved most if you changed the content and title metatags on one of the pages of your site to contain both of these phrases.  So far your optimization plan is very straightforward.  What you can never know for certain is how heavily that change will weigh in the way the Search Engine will rank your new page.

Just how important one factor is, or how they interrelate is the most closely guarded secret on the Internet for two reasons:

	1.  If everyone knew the formula for success, they would all follow it. There’d be no way to tell the most relevant, #1 site, from the other 3 billion pages – yes, 3 billion – that make up the world wide web today. 

	2.  It’s how Google competes with Yahoo and all the rest the same way you compete in your marketplace.  

The engines are all tweaking and changing their algorithms on a nearly constant basis in the same effort to get or keep ahead that you’re engaged in everyday.



	



Keywords:
Words and 

phrases to be 
read by spiders

Use in your title 
tags, metatags 
and alt image 

tags  not visible 
on your 

webpage

Key Words:
Real phrases used by 
people looking for 
goods and services 
like yours

Use in your page 
headlines, body 
content and links.
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A good Search Engine Optimization plan also requires you to weigh the needs of the search engine spider against those of your human visitors and devise a website that will satisfy both audiences. You and your Internet Consultant begin working on your SEO plan as part of your earliest discussions.  When you understand who, when and why someone is likely to be searching for your goods or services, and what words they are likely to use to conduct that search, you can better match those needs and use those words in a solid design, a clear navigation scheme and through the most compelling copy you can create.  Because after everything else is said and done, getting someone to visit your site is only the first step in converting them into a customer.



Spamming will get you banned!
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What your Internet Consultant will not help you do, however, is anything that might be considered spamming by a search engine.  Such activities include hiding a keyword by writing the word over and over in the same color as the background of your web page so it can’t be seen by human eyes.  

	



Misusing key words, etc. will 
LOWER your ranking
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While using keywords in your content is good, keyword stuffing, or deliberately overusing a key word in your content will count against you.  Similarly, creating pages intended solely for the search engines and not human visitors will not help, and can seriously hurt your ranking.



DO create pages that focus on 
one product or service since 
they will help both spiders and 
humans
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Most businesses today use database technology to deliver information in response to their visitors’ actions.  The problem is, most search engine spiders can’t read this information.  But you don’t need to sacrifice the dynamic features your human visitors demand of your site to satisfy the technologically limited search engine spiders. Your Internet Consultant can help you incorporate design features and functions into your site that spiders can read and follow to find and list all your pages, every image on your page, your javascripted navigation elements and even your flash movies.   





Search 
Engine 

Submission 
is not 

difficult, 
but can be 
extremely 

time 
consuming
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Many people confuse the process of search engine optimization with the nuts and bolts of submitting one or several separate pages of your site with the search sites.  As we’ve seen, you begin optimizing your site from the very first days of planning, and it is a process that you should continue long after your final page is published to the web.  Submitting your site to the engines receives a lot of focus because of all the ways that doing it wrong can hurt you.  It isn’t hard. There’s just so much to remember and do.
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Of course, each search engine has it’s own rules regarding submission. The rules cover what you can and cannot submit, and how you should submit the one, three, or unlimited pages they will allow.  Some want only your URL.  Some want you to choose where in their database your URL belongs.  Some want a description, some even want to be paid to consider listing your site. 



3   pages submitted

x 15   major search engines

x 12 each month by hand

+ 50 local or industry directories

time well spent! 

Results measured in $
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And while the results of all this effort can be directly measured in your sales totals, if you simply don’t have the resources to  devote, please don’t feel you have to pass up this tremendous business generating activity.  And please, please, don’t be seduced into thinking an inexpensive piece of software that promises to submit your site to over 500 search engines is the answer to your prayers.  All that you will get is a deluge of unwelcome spam email, and the possibility of being labeled – and banned – from the top search engines as being a spammer yourself.  Talk with your Internet Consultant about all your options.  They can put together all the help you need to get the results you need. 



Search 
Engine 

Marketing

Aggressive 
advertising strategies
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Sometimes either the nature of your business, or the nature of competition in your market space, or a need to build awareness and traffic for your product or service quickly make you a good candidate for moving beyond search engine optimization.  It can take a search site between four and eight weeks to act on your initial site submission request.  If you simply can’t wait that long, here are two aggressive strategies you can use to get noticed, and possibly top ranked, far sooner than the normal timeframe. 

	



PPI:

Pay

Per

Inclusion

Pay a fee and 
you are 
guaranteed 
placement in a 
search database 

(Except for 
Yahoo, who only 
guarantees 
they will 
consider your 
site)
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The first strategy is to buy your way in to a search database, or to pay per inclusion.  Here’s where your Internet Consultant’s knowledge of those different kinds of engines and directories comes into play.  Whether or not you should pay to guarantee your place in a particular metasearch engine site, for example, will depend on a number of factors that your Internet Consultant includes in his research, including how likely it is that your target audience uses that search facility, and whether enough traffic could result to cover the cost.  And mind you, you are not paying to guarantee yourself the top listing, only a listing.  The strength of your search engine optimization work is still what is going to earn you a high ranking.



PPC:

Pay 

Per 

Click

Set a price you are 
willing to pay for a 
certain key word or 
key phrase

Pay that amount 
each time someone 
clicks to your site 
after searching on 
that key phrase

.50 x 1,000 = $500
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You may even decide that showing up as a top result in a search on a given key phrase is so crucial to your success that you are willing to pay a search site to put you at the top.  This second strategy is known as Pay Per Click advertising. What you do here is bid a certain dollar amount that you are willing to pay the search site every time someone clicks through to your website after using that key phrase.  The starting fee for most of these pay per click arrangements is $.05 which may sound very reasonable, but you should know that bidding on some of the most popular key phrases can cost you $10 or $20 dollars per click.  And you will only remain in the top spot until someone else comes along and outbids you for that spot.
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Of course, you need to know beforehand what phrases are the most likely to result in clicks to your site, how much you are willing or able to pay for each visitor, how many visitors you are apt to receive, and so on.  You’ll balance these factors against what percentage of your site visitors actually go on to purchase your goods or services, how much they will pay, and how frequently they will buy. 



Find the 
right 
key 
words

Optimize 
your 
site

Submit 
by 
the 
rules

Pay when 
paying 
will pay
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A high search engine rank is earned when you:

 Find and use the key words and keywords your customers, and the search engines use to rank your relevancy to their needs

 Optimize your site so both your human and spider visitors can find the information they need quickly and easily

 Take the time to submit your site correctly, and resubmit it whenever there are relevant changes

 Use more aggressive search engine marketing strategies when and where they can boost your return on investment
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As you’ve seen here today, the care and feeding of your search engine strategies are neither cheap, nor quick and easy.  But no other marketing medium can offer you so much in return for your investment.  Search engines are the number one way people find what they’re looking for on the web. The success of your online business depends on a steady stream of qualified and interested visitors finding your website everyday.



Contact

your

Internet 

Consultant
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To learn more about how you should plan and execute a search engine optimization strategy for your business, contact your Internet Consultant. 



• to find an Internet Consultant, or

• to get your own subscription to the 
Inside Edge

www.sharetheedge.com
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If you don’t have an Internet Consultant, visit www.sharetheedge.com today and click on the “Need an Internet Consultant?” button.  Also, if you’ve been receiving links to the Inside Edge from a friend, and want to continue to learn new ways to drive profits in your business by using the Internet, you can subscribe through your local Internet Consultant, or sign up online while you’re  visiting www.sharetheedge.com.

	Thanks for joining us today.  We hope today’s topic will help you reach more of your current and potential clients online, and look forward to sharing even more tips and techniques in future editions of the Inside Edge.


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26

